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Getting the target group of the future right 

 

Baby boomers - a customer group of today and tomorrow. The hearing care market 
can benefit enormously from demographic change: the baby boomer age group has 
great growth potential and is also making great strides towards hearing care 
professionals. In order to develop healthy growth strategies that are not based solely 
on the purchasing power of this generation, high standards of quality and service 
must be met.  

 

The target group is well informed and requires communication strategies and 
competences that stand up to comparison with online offers. A survey conducted by 
Alteos among 55 to 70-year-olds shows that a significant proportion of respondents 
expect the cost of a new hearing aid to be high and that the service provided by the 
hearing care professional plays a key role in customer satisfaction. 

 

To be successful in dealing with this target group, it is important to be prepared and 
to demonstrate your expertise with confidence. In this article, I show which 
competences will be successful in the future and how to adapt to this exciting target 
group. Because a golden future awaits those who succeed in adapting to it. 


